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PRESIDENT'S MESSAGE

Dear Members
Warm greetings to everyone!

We finished the previous year in a flurry of
activities during the MYES 2007 promotions
in December and within the blink of an eye,
we are done with the festive activities and
already into the first quarter of 2008..

2008 will surely see even more shopping
centres on the scene particularly in suburban
locations as shopping centres with its myriad merchandise and services
becomes more and more entrenched in our lifestyles.

In such a fast developing scenario, market data, like technology, rapidly
becomes outdated. We are all very much aware that our industry must
remain on our toes with up-to-date data and information so PPK Malaysia
will be embarking on yet another industry survey. As this is to update the
previous data collected since December 2005, we earnestly appeal and
urge all members to lend us your close co-operation by participating in
the survey which should take off within the next month — it is only with
YOUR contribution that we can produce an overall report of the industry
that is meaningful and valuable to bring the overall industry to a higher
level and be simultaneously beneficial for all of us.

We are also continuing with our training and education programme via
the Certification Courses and judging from the extraordinary response at
the last sessions, look forward to even more participation from all of you
in April 2008, The increasing number of shopping centres means that the
need for manpower resources is always there and still growing, indeed, a
goad sign for all shopping centre employees and for new memberships in
PPK...1

Looming on the horizon is Election Fever, for the country as well as for
our own association with the 23rd AGM scheduled for 29 March 2008.
We are proud to say that we have come a long, long way since 1984
when we were only making small whispers in the industry, and now
growing to be one of the prominent voices of the country.

Do continue to support us as we endeavour to make shopping centre
management even more ‘'manageable’ or even enjoyable for those with
shopping in their blood ...

Warmest regards.

(e

JOYCE YAP
President
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CURRENT ISSUES

Goods and Services Tax (GST)

Legislation on GST which was previously postponed from January 2006 now appear
imminent | Members attended a meeting on 12 January 2008 to be briefed and
updated by our advisors, Messrs. Ernst & Young (EY). A good turnout of 40
members representing 19 shopping centres attended who were also informed that
it was our joint intention to submit a memorandum to the authorities as G5T is
applicable for rental, management services, service charges etc.

Members had previously agreed to participate in a Joint Consultation Fund {which
was later refunded to participating shopping centres as implementation of GST was
then postponed) and this will now be re-introduced at a minimum contribution of
RM3,000 per member - please contact PPK Secretariat if you would like to .
participate or still need more details. ..

= L by R: £ Koh Siok Kist and MK Foong, Vice Presdent 2, FRE

(RS, Thank you, Sungel Wang Plaza for kindly hosting the venue once again for the above meetingl) mu”; m&mﬁm“ e

Security & Safety - CCTVs 1 sen Rounding Mechanism

Recent public safety issues have resulted in a proposal by the  The hassle of keeping odd copper cents (sen) will soon be
authorities to link CCTVs in shopping centres to police  over |

headquarters for faster response and better surveillance;
however, whilst we are supportive in principle, we have
requested for guidelines from the relevant authorities prior
to a final decision by individual shopping centre
management which will be subject to practicalities and

For those who are not yet aware, the Ministry of Domestic
Trade and Consumer Affairs has announced that a Rounding
Mechanism to the nearest multiple of 5 sen for
over-the-counter payments will be fully implemented by 1

other logistics. April 2008. This will see more convenience for customers and
businesses will save on handling costs. For more information,
We will keep members in touch of future developments, you may call 1-800-88-6800 and 1-300-88-5465.

NEW KIDS ON THE BLOCK !
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.:mmumunﬂmhm « Heralding the New Shopping Kingdom of Sunway Pyramid = its about you a1 The Gardens

Yes, the shopping industry spawned three new additions recently, re-making the shopping experience and adding new
dimensions to retail therapy | The new scene included Pavilion Kuala Lumpur in the Golden Triangle heartland, the new
Sunway Pyramid with its extension in an ever-growing affluent suburb and The Gardens located conveniently midway. This
simply means more shopping choices for all |
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CERTIFICATION IN SHOPPING & HIGHRISE
COMPLEX MANAGEMENT 2008

PPK Malaysia is proud to announce that 2007 saw 10 personnel gualify as CERTIFIED MAMAGERS, home-grown products of
our own Certification courses which have been ongoing since 2002. YOUR hard work, persistence and effort have certainly
paid off, CONGRATULATIONS to all !

For others who are interested in pursuing these courses, watch out for the next sessions commencing soon at Sunway Lagoon
Resort Hotel, Petaling Jaya.

Tuesday, 1 April 2008: Administration, Finance & Human Resource, Parts 1 & 2

Wednesday, 2 April - Thursday 3 April 2008: Marketing & Leasing, Parts 1 & 2

Tuesday, 8 April - Wednesday 9 April 2008 : Operations & Maintenance, Parts 1 & 2

For more details, do call our Secretariat at 03-77276202 or access our website: ppkm.org.my

April 2007

« Tiows Lip Guan, Cartifisd
Opesations Manager (COM)
November 2007
—wcm:% WMHME‘EWM «mmcmm .mmc%

MEMBERS’ MEET

= It was 8 good time fof Committes Member 10 meet Horben Region shopping conbes recently on 10 Novernbar 2007, Held a1 G Hotel, Penang. the gathering sew mutual updabes on curnint lisues ard meeting rew
Ao Le in the industry fof closer networking

"’*" At the sther end, Sauthern regian memben regresantng & shopping contres alia mel on 13 December 2007 and distuved Riues coneerning wilety and seeunty, feipanie to MYES 2007 ete



The following articles have been reprinted from TheEdge for the perusal of our members.
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INSIGHTS of the INDUSTRY

THE WEEK OF SEFTEMBER 10 | 2007
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Howgood  Designed s | Playing catch-up | Unfazed by
anasgetu - to captlvate aheadinthe = towoo foreign = newcomers
amall? | PG6 . retailgame  brands | PG12

PG4 | PG7 i PG10

ttll @ f Two new malls — Pavilion KL and The Gardens
O t e Galleria — plus an extension to Sunway Pyramid
— are set to open later this month, adding 3.02
\ million sq ft of space to the Klang Valley retail
scene. With such explosive growth in an already
crowded market, how will the new and existing
players fight it out? Diana Chin examines the
issues. Her reports start on Page 2.

Beating the {Il}(i Wotkmas putting the lihing touches 10 (from left) Favilios KL The Gardeny Galler s .-ul wlmma b Ba Survwary Framid AN ey weie Lok on Sept 1, 2007
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compesent of the five star divelopemnt.

Competing for shoppers

sia's shapping malls e Laking
on 4 new meaning. Not onky
are they bigger and better, they
are geiting beighter and coms:
-L\.K‘unl wilh amerillies
almd at drawing the crowd. Apan from
retall goods, shappng havens bike Jaguan
South Korea, Hong Kong Thaitland and
Sipgapone ane offering visiion a comlee
lifestyle experience. lapan's pew Tokyo
Melichionwm conmplen: imchides o foe-star hotel,
i, parbdand amd gardens. Seoul's
COEX Mall boasts gn aguiarim contasn
e 650 species of wildlide and a kimehi
menisevin il Sngapooes Laest, VivoCity,
comes with a roofiop aky park

When It comes (o slze, China beads
the way with masstve developments ke
the Helfing Mall and South China Mall,
purpoted (o be cumently the world's
largest. Even India has jumped on the
bandwagon, embusrking on a mall-build-
ing spree, altracting foreign retailers
alang the way. Incldentally, Indla ranks
Mo 1 on AT Kearney's Global Retall
Dievelopment Tndex (GRIOE 20057, The
management consulting firm’s GROI
Idemiles windows ol opportundiy o
el retailers malke strategic Investmenis
im exciting new markets and ranks the
top 30 emerging couniries worldwide
far reiadl development, Malaysia is on
the radar screen this year, comng Im at
Mo B, 11 also camme ol lape, scorng ull
marks on 4 Ho-palm scale on the Relail
Labouir [nidex, This imeans the couniry

has a shilled workforee available 1o re-
tailers looking for initial or allernative
expansion plans.

Fareign inderest aide, the retail ple
i thsir coumiry (s fami expanding in both
prodiset merchandise and space. This
manth alone, twa new shoping malls
amid phase two ol an existing mall will be
ovind g Wb B9 shaopyplingg cendres in Kuala
Lusimpur and Selangor as ibhey nash w
apen their daors in a nm-up o the lestive
amid holiday season. Har Raya Pusa is
in mid-Ociober, followed by Deepavali m
Nervembser and Cheistinas and the school
hiskilays in Decemlwr

Come Sept 20, the Pavilion Kiala
Lampur staris business a1 10am and
exprcts b woo shoppens by intmducing
sorne brasuds never seen before in Ma-
laysia. Located on Jalen Buldl Bntang,
the 7-sioeey shopping. centre has a net
kettabile arca [MNLA] af 1.37 enillisan &g 0
and i prart of & minsd-used developmen
compiriaing 368 units of resldence, a 19
sloery office hower, and & hosry L0 oo
boutigue hotel. The entire development
has & groses development value (GIW) ol
RN ballion

Then on Sepl 26, The Ganlern Galleria
31 Mid Valley City wiilhs a NLA off B50,000
a0) 1 willl be ready 1o offer shoppers wihat
il calls a seamless, rewanding experience
in & refined and natural enviromment, It
willl b e st il Khia M- Slar coirgumenl
al Mid Valkey City, which inclsles two
obfice jowers and the ve-stal Candens

Artist’s impression of Pavilion KL The T-tioney retall component will istroduce new brasds to
the market.

Hotel and Ressdences. 0 has a GOV of
RMSE. 9 million
Om Sept 30, Sumway Pyramid will
oiffer & MLA of 1.7 million sq ft with the
addizion of B00000 sq i usder phese
twn of i developenend thai bas 2 IV
of BAMSH million
Cramaibatively, the iheve malls will affer
392 million sq it of NLA. Acconding to
the Matkonal Property Indormation Cen
tre's Ladest sock repor. as at 102007, the
conrtry’ s rreul space (rompresng shoggung
ceritnes, ancades and Inypermurkets) iotalled
67.2 milllion g 0. with Kuiala Lumpr
dominaling sipply at 23.7% lollowsd
by Selarggor 23.2%, Add 10 this 4 huture
supply [lscoming supply phis plinned
supply] of 35,72 million sq R Of e K72
million s ft ol retail space, the bulk or
653 million sq fr (75.2%] is taken up by
space in shopping centres
Agalnst a hackirop of explostve growih
of space, birw 3o the rwo new malls and
Summwery Pyramid and, o (bt mabier, exist
I popular malls plan 1o lure dhippors!
Thee Gasdena Galloria s gosng groen.
il s, armong o, a rooftop ganden,
e 200 specialty shops that are Tashion
focused and an array of gourmel foods
servind an Whosks, cafts amd restauranis
Anchior tenants will be Isetan of Lapan,
Robirsons and Galden Screen Cinemuas. [n
an earfier interview with Ciry & Cowniry,
Hoberi Tan, managing dizector of ICR
Cionrgy, bl stressedd (st The Gandens will
Eoe i Pereml, Prusdiing oll ooenpwstithon fom

Delreion Mmmwﬂmmmﬂ#ﬂl *ﬂ*ﬂ a eenire for ek

mﬂwm#*nrn& v bate
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It b from eroncrer of wiake due i e nge masmeen o s ofler rompetirer priv g aned 4 e range of goors

new and extsting malls, Tan says Mid Yal
hey Dty haas s v maarket because of s
straegic location,

Ower ol Pinvilion K1, apan from s archi-
tectural design and the introdsction of new
teands enalding up 20% of ibs retall outheis,
ihin mall will have sreet-bonl diupleos
= firnt i the Mabmysian shopping ormine
soene, It is workding 1o bring the shopping
experience of world-famous Cinza, New
‘work and Milan 1o its doorsiep. The street
froet duplenes will house designer brands
like Aigner, Coach, Ermencgildo Zegna,
Hermis, Hupgo Boss and Vermace, 0 name
afow, A1 stone's theow s Swarhill Gallery,
laabwellond am inbermsational brands shoping
cenire, which also bagsts some Gl ihese
mames. Also (B the wicinity Is Log W,
Sungel Wang Flaza, Buldl Binlang, Plaza
and the mammaoth Berjaya Times Square.
Shoppers are spodh for chaioe i terms of
wariety even i ibese cenires do not camy
luaxisry hirands,

v is Pavilion KL going 1o compste!
John Slrondc, disecior of cemilre mange
e, Kaiala Laimegur Pavilion Sdn Bhd, sns
ey e ol oot ing wigh oxisting retadl
cenines in the aona, bisl complementing the
overall Bukit Rintang envinomment

Sunway Pyramid does not see isell in
the same beagoe &8 Pavilion KL and The
Gardens Galleria, which are positioning
themselves as Bigh-end slors. ™We are
Im a differen marke, " L i managging
direvion for progerty (nvestmend, Ngeow

{DNTRATS O PALE &

St




The following articles have been reprinted from TheEdge for the perusal of our members.
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FROM PAGE 2

Voon Yean. Besides banking on its
success over the last decade, with
the extension, this developer is now
able to improve its tenant mix.

Mall market saturated?

“We have 120 centres and hyper-
markets in the Klang Valley, with
36.34 million sq {t of lettable space.
Effectively, that translates into six
sq ft per person,” says Allan Seo,
managing director of Regroup As-
sociates, a full- service real estate
consultancy. The ideal situation, he
says, is to halve that to three sq ft
per person. Looking at the numbers,
the mall market in the Klang Valley
has passed saturation point but this
has not stopped new malls from
sprowting,

“Even though the mall market
has been saturated since 2001, with
many shopping centres recording
low occupancy rates until today,
developers are building even bigger
shopping centres. The proportion of
large shopping centres in the Klang
Valley, Penang and Johor Baru is
higher than the proportion in the US,"
says Tan Hai Hsin, managing director
of Henry Butcher Retail.

According to Tan, the malls are
getling bigger because today's shop-
pers prefer mega shopping centres
and hypermarkets that offer one-stop
shopping. Successful shopping centres

have either a huge retail floor area
or are anchor-driven.

However, 500 feels there are still
pockets of opportunity to introduce
niche malls to some submarkets.
Big doesn't necessarily mean better.
Concept-wise, the trend is towards
very high quality malls with the lat-
est fashion brands or the opposite
— individualistic niche neighbour-
hood centres that provide ambience
like alfresco dining and street walks,
says 500,

The X-factor
In a crowded market where nearly
every submarket has a mall or some
retail format or other, a new player
cannot afford to be another “me
too” or copycat. “The Klang Valley
holds aimost every type of shopping
centre model there is. To succeed,
one cannot be just another average
mall,” says Soo. New centres will nol
excite {f there is no innovation or if
they don't offer something different.
Shoppers expect the latest centre to
offer the latest, both in brands and
merchandise as well as concept.
Product differentiation is impor-
tant and it should be thought of at
the concept stage of the mall. Then
comes trade, tenant mix and micro
things like management, advertising
and promotions including detailing.
As Soo puts it, retail s detail, But one
should not aim to be different for the

sake of being different. The market
needs to be ready for it.

Explains Soo0: “Many developers
are enamoured of the factory outlet
concept, but [ think the market is
not quite ready for it because of our
very cheap products, the distribution
channels and our small market in
terms of volume. We need to think
of our own new concepts and also
adapt those ideas that others have
tried successfully. And where we
cannot get a new brand in, we should
encourage new local ones, Look at
Suria KLCC, It has brought its home-
grown retailers overseas to encourage
such conceptual upgrades.”

The right retailers

Regroup's Soo says: "Currently, nearly
everyone is here [in Malaysia] with
the exception of one or two Japanese
department store groups and some new
street brands, We are definitely attract-
ing some of the latest like Fal Face and
Truco and will probably get even food
outlets like Les Amie one day.

“But our market is too fragmented
and diluted to be exciting for some
of these brands. Also, we are usu-
ally not the first stop in Asia. H & M
recently opened in Hong Kong and
China, for instance, and is planning
to venture into Japan and Singapore.
Walmart has said it is not coming for
the foreseeable future,

“Margins are also thinner because

Room for niche malls in submarkets

of our exchange rates, plus volumes
are lower, so most big brands are not
s0 excited. Many new entries come
here after Singapore.”

Sustaining growth

The success of our retail industry de-
pends very much on local purchasing
power, It's a balance of demand and
supply, says Henry Butcher's Tan,
adding that the growth of local de-
mand depends on the local economy.
Projects rolling out from the Ninth
Malaysia Plan are expected to have
a multiplier effect on the economy
and Visit Malaysia Year 2007, target-
ing 20.1 billion tourist arrivals and
RM44.5 billion in spending, augurs
well for the retail industry.

In 2Q2007, the services sector
continued to provide the main im-
petus to GDP growth, registering a
9.2% growth in 202007, Leading the
sector's growth was the wholesale
and retail trade subsector, which
increased by 11.9% in 2Q2007. The
growth was supported by the strong
performance of department stores and
hypermarkets. Perhaps it is on this
basis that malls are sprouting.

Survival means garnering a loyal
following and to do this, the funda-
mentals must be adhered to. “It's all
about location and trade mix. You have
10 be at the right place and offer the
right merchandise,” says Tan, who
does not discount the fact that ALP

Is also important to bring shoppers
back to the centres regularly.

Soo says the fundamentals would
differ between trades but for the mall
owner, the commeon denominator would
be treating the shopper with respect.
“For example, the small things that make
them feel good like brightly lit and safe
car parks and clean loilets.

“Shoppers are beginning to ap-
preciate little things in terms of
experience because it is expected
that most centres would have the
same mainstream brands, So what
goes beyond that would be the little
surprise merchandise, the little café
or coffee bar, the magazine shop,
and ultimately, the feeling that the
mall management and the retailers
respect you and therefore would give
you the best experience,”

Needless 1o say, the meaning of
shopping has changed, compared to
three decades ago. One does not need
to go out to shop: you can do it online,
"When we do go out, we do so because
it is a trip out to enjoy ourselves. So
the experience has to be good. [n the
developed markets, the catchphrase is
‘experiential’ shopping,” says Soo.

“If the experience is lousy, you
will make a mental note not o go
back, Of course, one major problem
Is Insufficient parking bays. So a lot
of initial planning needs to be done in
this area if the centre is to be a winner
in the long term,” he adds o
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An artist’s impression of The Gardens Galleria's interior

To date Pavilion KL is 95% leased

Designed to captivate

s consumers eagerly wait

for two high-end shop-

ping centres and one mega

mall's extenslon 1o open

their doors this month, City

& Counery takes a peek at what the

three — Pavilion Kuala Lumpur, The

Gardens Galleria and Sunway Pyramid

have to offer in terms of product

differentiation, design and lifestyle,
parking and security issues.

Pavilion Kuala Lumpur
“Our doors will open on Sept 20
at 10am, give or take 10 minutes,”
says John Sirenic, director of centre
management, Kuala Lumpur Pavilion
Sdn Bhd, Seventy per cent of the
leased outlets will be opened and
the subsequent outlets will follow
within the next three months

The 7-storey shopping centre
has many unique features, ranging
from fashion, food and beverage 1o
urban leisure, architectural design
and new brands.

For the first time, Malaysians will
be introduced to brands like Joan &
David, Kiehl's, LIULIGONGFANG,
Mandarina Duck, Okaldi & Obaibi,
Reiss, Shanghai Tang and Thomas
Pink.

"“The anchor tenant will be Park-
son, Speciality tenants include Tangs
which selected Pavilion KL for its
comeback into Malaysia; True Fit
ness; Golden Screen Cinemas; Times
The Bookshop and Red Box Plus,”
says Joyce Yap, director of leasing
and marketing

“Most tenants have selected Pa
vilion KL as their regional flagship
store or new retail concept outlet,
thereby, reinforcing their confidence
I Pavilion KL as a shapping centre
with a difference,” she adds,

“We are also committed to pro
viding services that give patrons the
experience of being guests rather
than everyday shoppers with our
concierge services. We will also he
introducing our themed retail areas

consisting of six different precinets:
Couture, Gourmet Emporium, Con-
nection, Bintang Circle, Home and
Seventh Heaven,” she says,

The retail centre's goal is o attract
cosmopaolites. The main targets are
urbanites, professionals and tourists.
The Pavilion crowd will want to see
and be seen, says Sironic,

The centre is designed to accom
modate the needs of diverse groups
as there is a wide and attractive mix
of retail outlets with a “timeless”
design. “We feel the timeless design
will allow our retailers 10 better show-
case their brands and store concepts
clearly. In short, our design is ‘right
for today and flexible for tomormow”,”
says Sironic. Among the features are
Spanish steps, streel-lront duplexes
and a translucent skylight allowing
for natural sunlight to brighten up
the concourse area

Tor dae, Pavilion KL is 95% leased
“We are not filling space for the sake
of becoming a fully leased centre. We

_ 1
Fact sheet
PAVILION KL THE GARDENS GALLERIA SUNWAY PYRAMID
Gross floor area 3,68 million sq ft 5.9 milllon sq ft (for entire development) & million sq it
At T37 million sq 1t ~HS0,000 s i 1.7 milllion sq ft
Ho of retall loks 50 B00
Woolcarparks T levels of basement 7,500 in the vicinity 10,000 in the vicinity
. parking with 3,300 bays
To ol Tiaors 1 T )

Gross development valie W3 Gillon (for M 5 billon (for entire development] RSSO millon

entire development)

Anchor tenants Parkson

“Wobinsons and [setan

Parkson and Jusco

Yap {left) and Sironic are upbeat on Pavilion KL's retall mix

maintain strict tenant mix criteria and
standards. For us, it is not a prohlem
of filling the space, Our commitment

remains trie 1o our promise — a
quality tenant mix that exudes and
blends with the Pavilion KL quality

1o provide world-class s 10ppIng ex-
citement and exper s Yap
The mall is targeting an estimated
24 million visitors in 2008

Accessibility-wise, there will be
multiple points to enter and exit
Pavilion KL. Entry points at street
level will enable passers-by 1o liter-
ally walk in from the streets, A sky
bridge is also being built linking
Pavilion KL to the Kuala Lumpur
Convention Centre

For security, Pavilion KL has
invested some RM3 million in state-
of-the-art CCTV cameras which are
Installed throughout the centre and
car park premises, [1 will have some
300 CCETV camera units positioned
for optimum coverage and will be
fully Integrated with the building's
security system, There will also
be external surveillance cameras
For added safety, there will he
about 220 panic buttons located
throughout the centre and car
park. Each button will be clearly
positioned with clear instructions
for use, Security personnel will be
patrolling the premises frequently
on foot and in cars.




The following articles have been reprinted from TheEdge for the perusal of our members.
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How good an asset is a mall?

| BY FINTAN NG |

e malls good assets for devel-
opers] Certainly a relevant
question these days as two
mew malls and the

4 » THEEDGE MALAYSIA | CITY & COUNTRY | SEPTEMBER 10, 2007

for developers! A markel observer
Iracking property stocks and REITS (real
estate investment trusts) concludes
that mall assets can make or break a
developer. IGH has done well with Mid

an existing one are set to
open their doors this month.

The twe new malls are The Gandens'
four-storey retail podinm (in Mid Val-
ley City), which is a later phase of an
ongoing development, and the 7-storey
Pavilion Kuala Liumpur, a brand new
mall located in the Golden Triangle,
Overin Bandar Sunway is the 5-storey
second phase of Sunway Pyramid.

1 these are no last-minute changes,
Pavilion KL, with a net lettable area
(NLA) of 1.37 million sq fi, will be
opened on Sept 20. Six days later, on
Sept 26, The Gardens retail podium
with a NLA of B50,000 s ft will open
Its doors. On the last day of the month,
phase two of Sunway Pyramid, with
NLA of 800,000 sq fi, will join the
bandwagon,

Mare and more developers have
gone on record to indicate their in-
creased reliance on investient prop-
erty as a revenue source, Developers
like Bandar Rava Developments Bhd
(BRDB), Dijaya Corp Bhd, IGB Corp
Bhd and 5P Setia Bhd have made
known that, going forward, rental
income from retained commercial
property assets is among the strate-
gies 1o ride out any downtumn in the
property cycle as well as a means to
grow their businesses.

So, are malls good propeny assets

The Gardens Galleria

Located on a 2.7 acre plot, the
five-star component of Mid Valley
Clty will offer over 200 shops, a
roof garden and Is sel 1o be one
of the most exciting fine dining
destinations in Kuala Lumpur, The
Gardens opens an Sept 26,

Only the first three floors of
the 4-storey retail podium will be
opened. These will include the Fash-
ion Galley featuring international
brands; the lifestyle floor offering
fine dining, bookstores, an galleries,
sparts boutiques; lifestyle hi-tech
entertainment equipment; and the
International Market Hall. This will
offer a variety of products from
around the world to patrons with an
international appetite. The Cocoon,
on the fourth floor, dedicated o
rejuvenation, will open later.

Valley Meg 1L It owns the 5-storey
Iegamall through KrisAssets Holdings
Bhd, in which it has a 75% stake.

Meda Inc Bhd meanwhile, sold i1s
mall (The Summit Subang LIST) to repay
debt and invest in landbank, notes the
ohserver. The Summit Subang USJ
campiises a 6-storey mall, a 15-storey
oifice tower, a 17-storey hoteland 2,125
parking bays. It was sold to AmFirst
REIT for RM260 million.

Nevertheless, despite the recent sell-
down of the equity and credit markets,
property stocks continne o interest
analysts who see the commereial and
high-end residential segments of the
miarket doing well, so far.

Recent reports have also cied gov-
ernment incentives that have boosted
the property market. These include
the relaxation of Foreign Investment
Committee guidelines for forelgn
property purchases, the indefinite
suspension of the real property gains
tax and improvement to the delivery
system In the approval process for
property-related matters. (As this
goes to print on Sept 5, the market is
abuzz with speculation that Budget
2008 will provide a siginficant catalyst
for the sector, — Editar).

The REIT way
According 1o Rating Apency Malay-
sia (RAM's) head of real estaie and

The Gardens' architecture is
inspired by designer Eric Khune's
interpretation of the arts and crafts,
and colours of the flora and {fauna
of the reglon, It is developed by
Mid Valley City Cardens Sdn Bhd,
a wholly owned subsidiary of 1GB
Caorp.

The upmarket fashion-focused
shopping gallery will be anchored by
Robinsons of Singapore and Isetan
of Japan. Exclusive international
fashion labels from the Melium
Group, The Link, FJ Benjamin and
Royal Sporting House will be avail
able, including some of the current
favourites like Coach, Hugo Boss,
Algner, Banana Republic, Ted Baker
and Massimo Dutti.

These will be complemented
by lifestyle offerings like quality
homeware, art galleries, a pre-

construction ratings, Ong Galk Ean,
developers which own mall assets
may be keen (0 inject their properties
Inta a REIT, Pavilion KL, theugh not
part of a lsted developer's assets, has
stirred a lot of interest due to its size,
location and publicity blitz before its
opening, she tells Clty & Country.

Ong cites Sunway City Bhd, which
{8 also planning a REIT worth more
than RM3 billien, and [GB, which
may eventually inject both Mid Val-
ley Megamall and The Gardens into
ane, (oo,

Surely, such a move would serve
to unlock value and show how well
an asset such as a mall is doing? "You
can't see that with KLCC Property
Holdings Bhd because besides the
Surla mall, it has office blocks and
a hotel building; so it's difficult to

mier boutlgue clnema and an arts
theatre.

Mid Valley City enjoys 150,000
visitors a day or 4.5 million a
month, Curvently, Mid Valley Ciry
contributes to half of 1IGH's profits.
The Gardens is expected to Increase
the contribution.

Currently, upgrading works are
being carried out to improve traffic
when The Gardens opens, About
RMI0 million is being spent to
upgrade the car parks in the whole
gy

Sunway Pyramid

“Itisa 360° makeover and we would
like to be known as just Sunway
Pyramid, not the new wing and old
wing,” savs Sunway City’s manag-
ing director for property investment
Ngeow Voon Yean.

WY TN

Parkson's new look in Sunway Pyramid

Imga:ﬂmhu Centre lsplrl of BRO's property lnvestment portfolio

gauge how well the mall is dolng,”
says the market observer,

RAM's Ong says the contribution
to Ebltda (earnings before Interest,
tax. depreciation and amortisation)
for mall assets was roughly 10% to
15% for Sunway City, 15% to 20%
for BRDB and 50% to 60% for ICB
(through subsidiary KrisAssets) in
the most recent financial reporting
period.

She sees competition and a long
gestation period as the main risks
to break even. “Malaysia has the
highest supply of malls calculated on
a 5q ft per capita basis, so location
and management are what make a
good mall. Developers are also mov-
ing into more integrated property
development, that is, building malls
with ather properties such as hotels,

1ART HASSANTIE 11

When the “new " Sunway Pyramid
opens on Sept 30, the extension will
be seamless. From ome atrium, it
will now have three — the pyramid
and two domes. Ngeow likes 1o call
Sunway Pyramid a 2-in-1 shopping
centre, a mall that offers extensive
shopping and dinlng. The devel
oper has invested a lot of money
In landscaping the arcas ouiside
the mall so that its alfresco dining
experience will be enhanced. The
dining area will encircle the fringe
of the entire mall and is called Oasis
Boulevard. It will take up about
140,000 5q fi.

“Our food and beverage is a defi-
nite pull factor, coupled with leisure
and entertainment facill " says
Mgeow, This will be the i ating
rink and its cineplex (the 12-screen
Tanjong Golden Village), With the
l'!ll‘l]ﬁjlll\. the cinema can accom-
modate more patrons.

The anchor tenant in the new
phase is Jusco, taking up 250,000
sq ft while current retaller Parkson
has relocated 1o the other end, oc-
cupying 150,000 sq fi. The Giant

=
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serviced condominlums and
offices,” says Ong.

TA Securities senior analyst
Kamarul Zaman Hassan says
share prices of trie blue property
counters fluctuate more than a
REIT or a property investment
company such as KLCC Property
or Krisfssets. It's the nature of
the business — they are more
volatile because of the property
cycle while REITs and property
investment companies give de-
cent dividends, he says,

Kamanl adds that for devel-
opers with mall assets, there s a
risk that they may not do well.
However, in the case of Sunway
City and BRDB, for example,
Ipcation and target market have
played a part in the success of their
malls. He says landed properties such
as malls in good locations seldom
see depreciation. An example of
(his Is KrisAssets' Megamall, which
wils valued at RMLGS billion as af
March 22 last year. As at Dec 31,
2005, the property was tagged at
RM1.48 billion.

According to Kamarul, the value
of development land with commercial
Litless in prime areas such as KLCC and
Mont'Klara has also appreciated. In
KLEC, it is now RM1,400 to RM1.500
psl while last December, It was
RM1,000 psf, he says, In Mont'Kiara,
the last transaction of land with com-
mercial title was at RM700 psi, while
a year ago it was RM300 1o RM400
paf, Kamarul adds, [« |

It is a 360°
makeover and
we would like to
be known as just
Sunway Pyramid,
not the new
wing and old
wing — Ngeow

takes up another 50,000 sq ft.

Ngeow says Sunway Pyramid has
a distinet identity. It is known as a
“themed shapping mall”,

Expecting to receive 2.5 million
visitors a month, the developer
has not left anything to chance. It
has spent RMA0 million 1o upgrade
the roads leading ta the mall, This
Includes two ramps one from
the New Pantal Expressway and the
ather from Summit Subang.

“We view the traffic jam serously
and although it will not be possible
to eradicate this problem, we are
doing all we can to help ease it,”
says Ngeow. This means parking
bays have been increased to about
10,0000 all around the integrated
resort, The car parks have been
upgraded to a computerised system
that tells drivers exactly how many
tots are available and where they are
when they enter. The toilets have
also been upgraded.

“You could say that we've become
a shopping kingdom of our own
where one can indulge In anything
that one fancies,” says Ngeow, @
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Playing catch-up to woo foreign brands

he Malaysian retail sector is

actively playing catch-up — it

is trying hard to woo more

fioreign brands to malls touted

to offer the ultimate shopping
experience of retailing, dining and
entertainment.

Are we then on a par with shop-
ping havens like Singapore, Thailand
or Hong Keng! Like it or not, the
answer is no.

Despite the aggressive and exten-
sive promaotions by Tourism Malaysia,
Malaysia loses out in terms of variety
and pricing, says Henry Butcher Retail
managing director Tan Hai Hsin.

No formal comparisons have been
made but Regroup Assoclates manag-
ing director Allan 500 concurs with
Tan. Says Soo: “Product-wise, Thailand
has more depth and breadth. It is
years ahead where this is concerned.
Even in terms of miarket size, we are
far behind Bangkok, and while the
retailers there are complaining the
market is slow now, the volume is
still higher than ours, with a much
larger tourist market as well,”

Tourists are drawn to Thailand
because it experiments more, “The
Thais are more creative, and concepts
like H1 and Playground, albeit not
successiul, show their creative side,
Our overall market size is not large
enough for major players like the
Central Department Store group of
Thailand, for example, and it is also
quite fragmented. So, it is difficult
for a large store like Central Sidlom
measuring 600,000 sq ft to be here,”
says Soo.

Interestingly. despite escalating
rental in Singapore's Orchard Road
with accommodation costs rising
above 20% of sales turnover, the
republic’s retail scene is booming,
Soo attributes this te strong subur-
ban demand.

There is no denying that the Singa-
pore market is bigger and can support
maore new brands and outlets. Thus,
Singapore is able to offer a large
range of luxury goods and this is a
big draw for foreigners. In Malaysia,
a mainstream international fashion
brand may be able to open, at most,
eight outlets, but in Singapore it could
possibly have 12, says Soo,

Going forward, is the offering of
maore foreign brands the solution for
Malaysia? What does it take to bring
in the foreign brands?

As Tan points out, Malaysia,
firstly, needs to have strong do-
mestic demand. Retail businesses

R 1K SENGTHE Mk

cannot depend solely on foreign
tourists as tourism patterns change
every few years, Local demand must
grow first before more variety can
be added or more foreign retailers
attracted. Naturally, the growth of
local demand depends a lot on the
local economy, adds Tan.

So00 agrees, saying that the locals
provide the basic catchment for a
mall to work. “The basic numbers are
more important. Suria KLCC recorded
eight million tourists last year. Half
the number of tourists in the country
last year went to Suria KLCC but it
was only 20%. In City Square Johor
Baru, Singaporean shoppers made
up 30%."

Try as Malaysia will, Tan does not
see us boasting the fundamentals to
become Asia's No 1 shopping desti-
nation. The good news, however, is
that he feels it has the potential to
become one of Asia's top destinations,
“We can see that the government
is committed to promating tourism
shopping; we are beginning to offer
adequate supporting shopping facili-
ties and amenities and our travelling
cost is low.”

To be a shopping destination,
a better public transport system is
needed, Says Soo: “We must also
have a larger designer-based industry,
Currently, we are very thin where
this is concerned, and most retailers
are just playing safe by importing; so
our merchandise is no different from
South Korea, China or Thailand. It is
nol cheaper either.”

Soo does not think Asia will have
any single destination for shopping.

Local demand
must grow first
before more
variety can be
added or more
foreign retailers
attracted.
Naturally, the
growth of local
demand depends
a lot on the local
economy. — Tan

Most Arabs combine their trips here
with Singapore, for instance. “ am
not sure why there is this preoccupa-
tion with wanting to be a shopping
haven,” he adds.

Shopping trends

Over the last two decades, the Ma-
laysian retail scene has evolved from
street shopping to one-stop large
centres that offer everything under
one roof. Malls have mushroomed,
emerging as places for social gather-
ings, weekend family outings and
more, Nonetheless, it's important
to remember that shopping is about
the latest trends, says Soo. It's all
about consumerism and because
trends change so fast now in the
age of the Internet, designs should
be market-led.

Today's products are moving so
rapidly that new arrivals are counted
in days, not weeks, Soo knows of a
French fashion retailer in Shanghai
who brings in new merchandise to his
store every day. “Product life cycles
are shorter now, and trends move
shoppers away from you if you are
not careful. As Malaysia gets higher
up in the human development index
and affluence demands more instant
gratification, mall owners need to
explore their options thoroughly
before making a decision on con-
cept, positioning, trade and tenant
mix, " he says.

Among the most significant trends
today are the types of brands that are
moving into bigger markets. Street
brands like H & M, Abercrombie and
Fitch are looking at the Asian market

and redefining styles, just like what
Zara is doing, notes So0,

“The future is exciting, but it will
also be more turbulent because we
will not only see new warfare among
these brands but also among the
department store groups, with the
entry of new names like Robinsons.
It will get tougher as the differen-
tiation will be marginal in terms of
products.”

On the grocery front, Soo sees
Tesco having an increasingly major
impact on the region with Wal-Mart
probably looking around again in
another few years, once it is more
established in the region.

Without a doubt, hypermarket-
anchored shopping malls have been
the most successful retail real estate
format in recent years. Tan says it is
due to the wide variety of grocery
items, fresh products, competitive
pricing and the excellent shopping
environment.

To meet the increasingly competi-
tive market, many existing shopping
centres have gone through a refur-
bishment exercise, notes Tan, citing
Starhill Gallery, Cheras Leisure Mall,
Ampang Park, The Weld and Subang
Parade as examples, Then there are
the shopping centres in the Klang Val-
ley that are getting more specialised
in their trade mix, for example the
IT-centric Low Yat Plaza in Kuala
Lumpur and Digital Mall in Petaling
Jaya, Central Market (arts and crafts)
and Ue3 (China-made goods).

Common mistakes
Some malls are definitely more suc-

ELORDMIC REPOHT 006017, WIRSIR 0F ERNCL AU RACEK ECCTCNIL CIMIPERATAORY 1N VTR POPILATION DAL SIE COORCRAE IITTLLIGENT Uil

Regional comparisons by GDP, population and retail statistics, year 2005

TOTAL POPULATION
(MEL

CITY POPULATION
(ML)

GDP VALUE
(I LSS MILLION]

PER CAPITA
INCOME (I USS)

GOP GROWTH
RATE (%

RETAIL SALES
(I LSS MILLION)

MY VAPITHE EGE

The future is
exciting, but

it will also be
more turbulent
because we will
not only see new
warfare among
these brands but
also among the
department store
groups — 500

cessful than others. Why? Tan lists
some of the attributes of a successful
mall: Size, high occupancy rate, the
correct trade mix, sufficient parking
and a comfortable shopping environ-
ment. And throw in market analyses
and retail planning.

So0 says almost all mall own-
ers baulk at the idea of paying for
market analyses and retail planning.
Common mistakes that still occur
today include hiring inexperienced
design teams and expecting retailers
to take whatever shape, size and
concept the mall is drawn as, Most
malls are not even designed with the
psychographic profiles of shoppers
in mind as such research is deemed
unnecessary, he says,

“There are a lot of lessons that
can be learnt from the market, for
@ le desi for a cineplex, but
sadly this is not commonly done.
The trouble is that most developers
only get to build a mall once, and
the next person tends to be another
new guy, so mistakes get repeated,”
he adds.

Market forecast

The retail industry is expected to
expand by 8% this vear, with its
performance highly dependent on
the economy, Although the industry
is at what Tan calls a "healthy level”,
he finds Malaysian consumers cau-
tious in their retail spending. So, the
onslaught of new malls in the next
few years will prove challenging for
retailers and owners.

Says Soo: "From a sales turnover
point of view, retailers expect the end
0f 2007 and most of 2008 1o be tough
as the market gets diluted with new
malls. As it is, the market is already
crowded, so more new malls mean
quite simply less likelihood of an
increase in store sales. But there
will be a bit of room left in some
affluent suburbs, mostly outside the
Klang Valley.

“This year will be tough, with the
opening of The Gardens, Pavilion KL
and Sunway Pyramid's extension.
Next year will be even tougher, but
as the market consolidates, it will
become clear who the winners will
be. There will be a real battle of the
malls, including the department stores
and brands.” [ ]
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I am not worried about
‘ ‘ competition. We will con-
tinue doing what we de
best and let others do what they
do,” says Andrew Brien, CEQ of
Suria KLCC, when asked about
looming competition when two
high-end shopping malls open this
maonth, a week apart. Pavilion KL
will open on Sept 20 followed by
The Gardens Galleria at Mid Valley
City on Sept 26
Brien admits that a successful
business is difficult to maintain,
especially when you're at the top
Seen by many as the icon of retail,
Suria KLCC has built a reputation
[or bringing in flagship brands en
tering the market for the first tme.
Some of these include Jimmy Choo,
Chanel, Brioni, Giorglo Armani,
Max Mara, Ermenegildo Zegna

and Blumarine — all exclusive to
Suria KLCC while other brands like
Tods, Coach, Hermes, Prada and

Anya Hindmarch opened their first
stores here

Runming a tight ship and under
standing that remixing is critical 1o
success are just some of the factors
that have put Suria KLCC where it
is today. “I can’t deny that we do
a lot of research and make that in
formation work for us, plus 1 have
the best retail team working for me
with over 50 years of combined retail
experience,” says Brien,

Nine years ald, the mall doesn't
look its age. More than 100,000 people
pass through its doors daily. Last year
alone, it recorded 45 million foot
traffic. Yet, it continues to remain
bright and lively. Brien attributes
this to the constant fit-outs the mall
does, “Over the last three vears, we've
brought in 130 new brands and done
about 300 shop fit-outs, Suria KLC
Blumarine store can lay claim that
it is one of two in the world with
such a fit-out,” he adds.

Believing strongly in setling global
standards when it comes to shop-
ping, Suria KLCC works closely with
its retailers, organising yearly study
tours of shopping centres in different
countries. The management sees it
a8 an Investment Lo give its retailers
exposure 1o the global retail scene.
This has paid off, judging from the
sales figures. This has increased
from RM1.32 billion three years ago
to RM1.93 hillion for the first eight
months this year.

With about a million sq it of net
lettable area (NLA), the mall i 100 %
occupied, "Actually 99.6%. The
balance has been reserved for a kiosk
area but we still haven't decided on
the design,” says Brien, Lease rates
start from the high teens to RM80
psf, based on floor level and location,
with shop sizes averaging 1,100 1o
1,200 sq ft

And as with many of the older
malls that have gone through or are
going through an expansion plan,
Suria KLCC is looking forward to
adding 140,000 sq ft NLA across six
levels of retail podium. 1t will be part
of the 59-starey office towers that are
coming up on what Is known as Lot
C, tor be completed in 2010,

Brien says he 1s confident the
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additional built-up will be snapped
up in no time when it 1s ready. "1
must say we have location to our
advantage and other plus points like
our 50-acre park, the backdrop of
the Petronas Twin Towers and five
access points with 5,400 parking
bays," he says. These are the other
reasons he feels that make Suria
KLCC a winning formula.

About eight million tourists visined
KLCC last year, That figure is 50% of
total tourist arrivals in the country.
Suria KLCC Is capitalising on the fact
that it is a popular destination for
foreign visitors, “We are working
closely with Tourism Malaysia and
have just introduced a tourism card
thar gives tourists a seven-day pass

Brien: We don't do something just
because there's competition coming up.
Qur promotion efforts are continuous.
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area is good,

to enjoy discounts in participating
stores, Over 26,000 cards have been
Issued since May," says Brien,

“l see us as a market leader, We
are the first mall to introduce this in
support of Visit Malaysia Year 2007,
he adds. This month, Sura KLCC will
also launch a new services campaign
that will include a roving concierge,
an updated interactive website and
a digital directory.

“I'm sure it will be emulated but
it doesn’t really matter, We'll still
b the first to introduce it and will
continue to do so,

"We don't do something just
because there's competition coming
up. Our promotion efforts are con-
tinuous, We see it as a reinvestment
That's what we do and will continue
dolng,” he adds

Still going strong
While Suria KLCC will have to contend
with Pavilion KL and The Gardens
Galleria in trying to woo shoppers,
suburban malls like | Utama and The
Curve seem 1o be unfazed by the new
additions o the market,

The traffic jams at 1 Mama are
legendary but Datuk Teo Chiang

Teo: 1 Utama (above) is in a
location where growth and
wealth have been growing
spectacularly. Our catchment

(Right) Ghazali: We aim to provide
both local residents and tourists a
unique shoppertainment experience

Kok, Bandar Urama Group director,
sees it as a happy problem. The
mall has been around for the last
12 years and four years ago, It went
through an expansion plan, It now
offers over five million sq ft of gross
bulli-up area

Last year, | Utama bagged the
Fiabei Prix d*Excellence Award in the
Best Retall category for its new wing
extension, which currently houses
Asla's largest and highest indoor
rock-climbing recreation facility and
the only Indoor baseball and softball
batting centre in the country, It also
boasts The Rainforest, where one
can find over 100 species of genuine
Malaysian forest trees coupled with
a giant aquarium filled with more
than 50 species of local freshwater
and river fish. Apart from this, the
mall enjoys full WiFi connectivity and
even has a Juxury coach terminal.
Amenities like these plus a host of
other offerings are what bring the
people in by the droves.

1 Utama enjoys an average of 2.5
million visitors with 800,000 cars
coming into the retail centre per
month, “Thene are many reasons why
people come here The retall offerings,

T, it

variety, access, parking facilities and
events that we hold are just some of
the attractions,” says Teo

“We are lucky to have had a head
atart in the market and have managed
1o build a loyal clientele. We're in a
location where growth and wealth
have been growing spectacularty, Our
catchment area is good,” he says.

With business booming, the man
agement Increased rents last year
and has done some rejigging as well,
moving tenants around to make
space for new ones. Enjoying 100%
occupancy, the shopping centre is in
a fortunate position to be selective
about its tenants, setting its own
mix and controlling it seriously,
says Teo,
"here s no magic formula to
success, You just have to be on
your toes and make sure customer
service Is good, tenant mix Is cor-
rect and fine-tuning It to meet the
growing expectations of shoppers,”
he adds,

Running with the giants

Qccupancy rates at The Curve in
Mutiara Damansara have been rising
steadily, Boasting over 800,000 sq i

VAR, AT Dk

of retail space, the shopping centre
was B5% filled a year ago. Today,
occupancy 18 at 92% .

The uniqueness of The Curve
lies in its architectural style, which
creates a distinct environment com-
hining indoor and outdoor ambience,
promising visitors a pleasant shopping
and dining experience. The mall’s
integration with its anchors — Ikea,
Ikano Power Center, Cinelelsure and
Tescn — makes it collectively a unkgue
shopping destination

HBoustead Properties’ executive di
rector Datuk Ghazall Mohd Al hardly
sees the new malls as competition
for The Curve, which is a suburban
mall with a niche market. " Our target
market is the surrounding population
in Mutiara Damansara, Sr Haramas,
Bandar Utama, Taman Tun Dr Ismail
and  Petaling Jaya, We are not a
high-end mall like the ones opening
in September. We cater for the entire
family as we have a strong entertain
ment element together with fashion
retail and an even stronger food and
beverage offering,” he says. The flea
market on weekends has proven 1o
be a major attraction

The Curve's location away from
the ity centre is often regarded as
a plus point by many. There are
less traffic jams to deal with and
the complex has one of the best car
parks, according to Ghazali. “With
five access points into The Curve,
traffic is a lot more manageable than
at other malls,™ he says,

There are 7,000 bays for The Curve,
Ikea, Tkano, Tesco and Cineleisure,
The mall has designated parking for
single fernale drivers. These bays are
located near the exits, It also has a
high number of guards per lettable
area ratio — a feature which most
Malaysians will appreciate today.

Understanding the importance of
market differentiation, The Curve has
managed to set itsell apart from other
shopping centres, giving ils patrons
4 "breath of fresh air™ with its street
mall concept leading into the main
retail/fashion centres,

“We alm 1o provide both local
residents and tourists a unigque
shopperainment experience,” says
Ghazall
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he world over, the retail

secior Is experiencing 4 revo-

htionary iransformation as

developers and retalers alike

g2 all out 10 stay ahead. New
growth opportunities are pursued re
lenibesaly while stralegic imvesiments
are funnelbed ino beth mature and
dieveloping markets.

Asia is indisputably hot, with China
and Inclia hogging the retall headlines
with an Increasing number of ever
bigger shopping malls. This comes
a5 0 surprise, considering the huge
domestic markets of these coundries,
anid thelr Nourkshing economies,

The recent developments have not
eacapid the radar of the warld's retail
s Mo Woolworth's and Wal-Man,
as well aa singe-brand retadlers who
e striving b0 make their presence frit
i markets that count. And these ae
not just the new and up-and-coming
Chinese and Indian markets but also
traditional shopping havens in ihe
region such a3 Singapore. Bangkok
anid Hong Kong.

And let’s oot forget Malaysia,
This month, Kuala Lumpur will be

experiencing a retail buxs like none
belore. And i will all uniold within
the last 10 days ol September.

Within that short period, 3.02
million sq it of net bettable shop-
ping space will come onstream in
the Klang Valley. The bulk of 222
million sq ft will be concentrated
in Kisala Lumpur in two new malls,
The Gardens Galleria a1 Mid Valley
City and the Pavilion Kuala Lumpur.
Tl remaining BOK000 sq [ of new
space comes from the expansion of
Selangor’s Sunw.ay Pyramikl, where the
retail space will halloon to 1.7 million
80 it from 900,000 & fi now.

As a1 end-March this year, Ma-
Laysla's wotal reiall space (comipris-
ing shopping contres, arcades and
hypermarkets) totalled 872 milbion

sy i1, with KL dominating the supply
with 23.7%, followed by Selangos
with 23.2%. Excluding any other
redail space that has come onstream
since, the country’s supply of relail
space would be boasted 1o 90.22
million s ft with just The Gardens
Galleria, Pavition KL and the Sumway
Pyramid extensbon.

P

Wheat is exciting about the explo-
sion of new mall netail space goes
beyond the fact that it immediately
offers Malaysians and tourists in
Malaysia mone choice of shopping
destinations. The Gandens Galleria
and Pavillon KL, especially, are no
ordinary malls, In fact, it would not
be wrong to compare these destina-
thons b0 whai are regarded as the
snob addresses in the context of
reakdential property. With the snob
appeal comes a presdum on the real
entate and, consequently, helghtened
expectations of both consumers and
retadlers.

As we go 1o pring, developers of
thee new malls and Sunway Pyraméd
are rushing 1o meet their scheduled
opening deadlines of Sept 20 (Pavilion
KL, Sep 26 (The Gardens Galleria)
and Sept 30 [Sunway Pyramid exten-
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Staying ahead in the retail game

slon). The retallers oo ane
piallisig ot all the stoga o
fit oul thelr stores.

Wheen the City & Coun-

try beamn toured the theee
sltes on Sept 3, they were
rected by a flurry of activity
as workmen scrambled 1o
miet their deadlines. This ks only 1o
be expected as retailers would want
o open in time for the year-end
festivities, which is prime shopping
SehER00.
The changing dyrumics, size, shape
aned concept of new shopping cemres
reflect the evalution of the industry
in response 10 changing consumer
tastes, However, the longevity of a
mall extends beyond I8 newness,
avsihetics, stee or benant mix,

MNeveliy and the exciierment assock-
atex] with a new mall will draw the
crovds, biat by miist be happy and
eaget enough to wani 1o come back.
More Impoartantly, they must be per-
suaded to spend. Wil they? How?

Keep the excilement alive. Be
creative — there is no room for
predictability. Be informed — keep

Established in 1984

up with the latest trends n the In-
duatry. Travel io get ldeas, and apen
up horizona, Think out of the box,
Reinvest and reinvent i you need to,
sty fresh and vibrant, even loud and
expressive Ul necessary.

It s equally important to pay
attention to the landiord-retailer
relationship. Refine the tenant mix
wiheme necessany 10 NANARE SUCCES.
Build on the all-important service
factor — a ready smile from the
front desk and security guards will
go a long way. Pul in place a solid
security sysem, Never downplay
cleanliness,

Tt adl tan mury seill b e ficient
for Malaysia 1o compele globally.
It is critical that the government
understands the market dynam-
ica and s seen o appreciaie and
value forelgn investors. In shori,
the playing field must be level and
investor-friendly.

It Is only when the government
works hand (n hand with the private
sector that the Malaysian retail scene
will be assured of a spot in the global
retail direciory, a
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Retail Asia, APPBI National Semlnar Jakarta
Singapore it -

Our President, Ms Joyce Yap represented
PPK Malaysia at the Retail Asia 2007
Conference, Singapore on 27 November
2007 where she spoke on Mixed Use

Development Projects: Impact on Retail

Real Estate to more than 100 senior level = Boith cur Advieor, Mi Richard Chan and Commities kamber, Mr KT Loh rpresented b i Jakana from 23-23

H 1 Mowernber 2007 with thew papers entiled Managing Mired-integrated Sirats Properties and Co-apetition,
person nel from pmmlnant cnrparaﬂuns. Succenful Case Study of Malayria’s Glant respectively. Thank you for upholding ouw Malmyalan shoppng centes |

HAPPENINGS Sports Round Up 2007

= Thir Pool Competition held a2 Brewball, Mid Valley Megamal  Good thow 1o B8 Plaza for well-played games on 28 Oclober = Congratulations alwo to B8 Maze Tor winning the Challenge
saw Sunged Wang Plaza lighting off 1he other 7 leamds o J00T which wew them laking 1he Badrminion Challénge Traphy Trophy af the Futsal Tourrey held on 1'% Novernber 2007 at
retain the Challenps Trophy at Kg Pandan Sports Centre, Kuala Lismpus Surnway Extremnes Park with 10 participating teams

Our sincere appreciation goes to our working partners, the

various shopping centres who helped to organize the above

activities respectively:

Mid Valley Megamall, Sungei Wang Plaza, Sunway Pyramid
and The Summit (USJ)

4 9 tearmns bowied off on B
Deceriber 2007 &t
Ampang Superbowl, The
Summit (USH - ¥ Litama

Shopping Centre mtained
thir Bowiing Team
Championship with
Wil AiMin by Abdul
Samad, aho from 1 Ulama

J If you haven‘t already heard by now, we will also be

Y having a Singing/Karaoke Competition organized by _
Pavilion KL on Friday, 28 March 2008 at Golden Screen |
Cinemas Hall, Pavilion Kuala Lumpur - so all singing
wannabes, please call our Secretariat for more details ! E\

Malaysia Year End Sale (MYES) 2007

2007 to 1 January 2008)
| D ethT

MW %‘m/;ﬂ- MYES zuﬂg N o3y recently on a grand scale with myriag aCtivitjgg
B MYES ended th®

R : In a gay profusion of joyful Christmas spirit,
11 Klang Valley shopping centres participated
in the Best Decorated Mall Contest
organised by Shopping Malaysia Secretariat
(SMS) themed Christmas Magic. Fairy
Whispers brought Mid Valley Megamall top
honours, whilst Winter Wonderland at The
Curve made them the Most Promising Mall
b and A Celestial Christmas garnered Pavilion
Kuala Lumpur the Most Magical Mall. Your
hard work, ingenious ideas and colourful

wittilsd Arirul Fain, Subang
Parade was awarded the
Indkvidual Chamipion
bowiter - congrats 1o all i

 MYES was launched at Pavilon Kissla Lumpur togather with the voices of & singing Christmas treeh creativity certainly made it all wondrous -
Seated L 10 R ae John Seonic. Pavilon KL. ¥ Bhg Dao’ Razsh Hj Md Daud Depuiy Drector General, Tourism |1 Il

Malaysia: YB Date' Ab. Haldn b. Borhan, Datuk Banelar Kisata Lumpur; Joyoe Yag, Pavilion KL anel Mohsd ucdos to all !

Raosly Selamat. Shoppang Malaysia Secretanat
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SEMINARS, CONFERENCES & EVENTS

Priceless Gems of Excellence

Shopping centres are always in a constant state of change and flux, meaning that they have to always evolve just to keep up |
Our seminar brought just that and a priceless experience to delegates as a continuation of our “Priceless” series of seminars
which was inaugurated in 2008,

Hugely successful, the 140 participants were taken on a journey of re-discovery and new learning experiences from industry
practitioners with key speakers from renowned and established retailers.

& Joryce Yap wilh our Guest of = [riertaning 1Fe press (L bo B): Alber] &l to R Chinw Heng 'Wah, Treasuner, PP -Qllmm1wﬁblmtmﬂﬂlwlﬂ a Speakers wha made Thimking Outride
Henouw, Y8 Dato® O Awang Adek Chiang, Presidend, Malaysian Retader- Malargsia with Richarg Chan, Director, ey hesghta (L bo A Sin Tiew Cheo, e Bow & beeeze (L to Rl Low Fang s,
Husun, Deputy Finance Manaler § Chaind Asgociabion; Joyee Yap, Y8 Dale’ RCMAL 5B [modedalon) and yeakers Teammaee G, MUI Properties B, Valerie Busineis Developmen| Mansger (5.F,

Dir Asviang Adek Hussing Kumar Jimimwy Chaam, Daréclod, CHN Consulting  Choo, WD, Grand Surl 58; Vincen Chong,  adia) of LEDDoricy. Vincent Chong
Tharmakrgarm, Mvisce, PPE Malaysa 5B Angee Chong, CEQ, FI Berjamin Camenies Member, PPE Malais Cymenka Lim, 51 Manager, Leasing, Eual
and Low Fang Kai, LIDironics 50 Maluysia; koyon Yap, Director of Leasing  {moderaton), Vincent Tiew, Comple: Lurmur Pavibon Sdn Dhd (modersson;
& harkoting, KL Pavilion 38 and Jullan Operation Director, Meda ing B and Narcy Yech, Managing Cireciorn, WAPH
Ly, OO0, The Valam Groug from the ¥ © Lok, Comgles banager, GOH Retad Milpage Communscatiorn S8, lenmy Chan,
wrsaion on Succediful Leasing M) 58 General Murager (Property Management)
Iobadaya Karga S8 nd Kung Suan A,
Direcior of Adveriang and Promalions,
Mid Valley Cy 5B

& (O chynamic lady speaioers. - Angis
Chang, Fi Bengamin with challenging
Lifesitylie Brarding arsd Kung Swm A,

Wi Valley Misgamall Exteeding
:ﬁu”_.m, = AR gyes open and ears luned on the Speakers ...

= Dolegates find thal learming can sbia be fun | = Lok whio Ly Luck i smelng on |

& Luneh Fast be pleasant, wilh sueh (ompaend -Ilwmmaﬂwuwmw & Looking sodfy (L wo R CY = A1 the end of it all, singirg You Light
the lunch gueus ‘Waong, Acygoe 58, Vingent Up My Life made us all feel unied and
Chong. KX Lim and Jenny Chan,  together, bor cne big family, yes_ 71

Commtiee Wiembery,

Wisits were made 1o 4 shopping malls comprising high end exclusive
centres like Seasons Place Shopping Centre and The Mace, to mass
appeal ones at GR Mew Yansha Mall and China World Trade Centre.

' B £ I8 AEU T
3 5 -‘ . e e e -.
; : - £ r o dous “lll"ﬂ“ T
Dt Practice 5 ' ny I

rseriled speakens - = A% China Warld Trade Cantre which v ATMbm-duw.n:lmmk
v Semiam Flaoe
Mective Leasing e lmunched i 1999 with mon: thin 200
outiehy

e
& Stissted In the CBD, The Placs o & lleshyle = Engoying the surmgrtuocus kanch hosted by
muad, boastng of i ugnatune landmaek GR New Yansha Mall
mmm Sky Screem, the veorkls longirst
SN
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= Rargnar \ilages & Chistrras Mgec with Toy Rank = & Gif ok 05 @ Geven Chenbmas o8 101 Mall, Puchong = Shoed of 'White Magecal = Magecal Chimtrnas expenence ot Subang Farsde
Cherima Magic Lowe o Chrin Lewurn Mall Decormber at Plaza Shah Aam

— R e

-

 Lirte Night Shopging aw numernus malls ity
open for saies way past nomal closng hours
sangs and danti by buskers and sireet performins
i eglic oostumas & the Fringe Festhal made
shopping & most colourful and fun actnity
anagether |

Together with SMS, 3 of our shopping
centres also hosted the Mega FAM
contingent of reporters, journalists
and media crew from almost 20
countries. who had an intense
shop-cum-reporting programme. Our ™
sincere thanks go to Sunway Pyramid, &
Mid Valley Megamall and Pavilion
Kuala Lumpur for being so generous

and patient | -mmﬁmmmhmmm & Reporkers mingling wilh the hordes. of Mid Valley -mmmmmumT
SALES PERIODS 2008 23RD ANNUAL GENERAL MEETING
The sales periods for 2008 are as follows: Calling all members, see you soon at our next AGM - it's ELECTION TIME
KL GP Sales: 1 - 30 March 2008 Date:  Saturday, 29 March 2008

Malaysia Mega Sale Camival (MMSC): 5 July to 1 September 2008 Time: 2,00 pm onwards

Malaysia Year End Sale (MYES): 29 Novembeer 2007 to 4 January 2009 | \enue:  Sime Darby Convention Centre, Bukit Kiara, Kuala Lumpur

CONTRIBUTION OF THE SHOPPING SECTOR TO THE TOURISM INDUSTRY

Yes| it is good news to note that the significance of the shopping sector's contribution to tourism expenditures has been steadily
increasing year by year (see highlighted column below) - and it is even expected to close at almost 30% of tourist expenditures for 2007,

So do carry on the good work to continue to attract even more tourists (+ domestic shoppers) and make shopping an essential part of
our lifestyles, too |

Year Total Income from % of expenditure | Shopping component of Shopping component of
Tourism (RM million) per head (RM) Tourist Expenditures (%) |Tourist Expenditures (RM million
2000 17,335.4 1,696.00 231 4,004.5
2001 24,2214 1,896.00 21.4 5,183.4
2002 257811 | 193960 . 20.6 . 5310.8
2003 21,291.1 2,013.00 20.7 4,407.3
2004 29.651.4 1,888.20 22.4 6,641.9
2005 31,9541 1,944.70 20.8 6,646.5
2006 36,271.7 2.067.10 25.7 93218
2007 240313 2,247.90 28.2 6,776.8
(Jan = Jun}

Source: Tourism Malaysia
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Membership List-Year 2008
(Renewed as at 18 February 2008)

Members Jatty Point Duty Froo Complox Tha Summit Batu Pahat Lim Hock Leong, Torry
Wﬂuﬂuw Johor Bahn City Square The Summit Bukit Mertajam Plaza Lim Kim Swoe
1-Utama {Bandar Utama City Centra) KB Mall The Summit USJ Lim Kok Kheng
1-Utama |Ason Coj KL Plaza Tha Wisld LLim Koon Hool, Cynithia, CWMM
Aim Point Plars Klang Parade The Zesn Lioh Kok Chal, CCM
Ador Star Mall Kompleks Matro Paint Trapicans Mall Mark Thomas Gregory Magness
Adarn Sartral Plazs Hompleks Mutiar Tun Jugah Micheal Foo Kal Sung
Amcorp Mall Kompleks Prangin Mall LS Ningteen Maohd Hanafish B, Mohd Shah
Ampang Park Komploks Tun Abdul Razak ( KOMTAR ) Wangsa Walk Mohd Nizar Jamaducidin, COM
Aenue K Kota Raya Complox Mohd. Zain B, Hassan, COM
S Shiiis Comoies Cangkaul el S e Aombars Mg oo Fong, Samante

Langkaw Fair Shopping Falr Ala b. Mansor

Batu Pahat Mall Lot 10 Albsin Goh Sook Khim Rk Azlan Nik Aman
BE Plaza Mahkotn Parade Andrew Ashin, COM Ong Eng Hin, CCM
Bontong Yoga Mad Maju Junction Mall Agrman b. Ramin g:ﬂ“:l*w
Berjaya Times Square, Kuala Lumpur Magamal Pinang Basri b Khamis Chuan
Campbatl Manara Ciibank Bah Soo Ming Padma Prian @ Padma 5/D Maniam
Cap Squars Menara Landmaork Balinda Hoo Chal Chaw Panyg Seong Wah
Central Squars Sungai Patani Menara Mutiara Bangsar Bock Thay Choang Patrick Chong Boon Cheng
Cheras Lalsurs Mall Manars Mutlars Majestic Calvin Wang Soon Yong Pater Lau Hul Han
Dataren Pahlewsn Melaks Megamall Wit Valley Megarmall Chan Jen Nee, Jenny, COM ]
Doyatvsmi Complox Miclands Park Chan Kok Wah Phillip Thum Tek Por, CCM
Digital Mall Mines Shopping Fair Chandrasegaran o Svasankaran Menan Phoon Kin Khaang
Duty Frea Zone New World Park Chveah Kai On Pili b Dewa
Endah Parade Coeanic Mall Chaw Yian Yien , Dorona Prabhakaran Menon @ RH Manon
Firnt Warld Mo Pandan Kapital Chin Heck Ching [aja Abdul Aahvman b Raja Sulniman
Giant Hyparmarkat Bandar Kinmm Pandan Safarf Lagoan Chin Slew Lang, Michalle Reashician b lsemall, COM
Giant Hyparmarket Batu Caves Paragon Point Shopping Complex Chong Min Ful, COM, GMM Richard Chan Chee Keong, CCM
Glant Hypermarkst Bayan Ban Pavyilion Kuala Lurnpur Chow Hang Wah, CCM Roland Ting Huong Sing
Giant Hypermarkat Helombong Poarl Point Shopping Mall Chaisting Yoo Keit Yoke, COM, CMM Sadi Auka Bachdk
Glant Hyparmarket Klang Pelangd Loisuro Mall Dato John K S Lau Samantha Ng Bee Fong
Giant Hypermarket Kuantan Penang Tima Squans Eric Tea Lal Koong Shaifulddin A Majid, CCM
Gilant Hypormarkot Molaka Parling Mall Eunica Lim Fal Yoon Sim Ewa Koo
Gilart Hyparmarkat Maar Partama Complax Eva Haw, CMM Sin Tiew Choo, CCM
Glant Hyparmaricst Fleniong Plazn Angasna Evalyn Lo, CCM Stankey Kok Yin Choang, CMM
Glant Hyparmarkot Prima Pral Plara Gumay Foong Meng Khum, CCM Stephan Chia Kok Lal
Glant Hyparmarket Sonmwang Plazs Low Yat Francis Lee Kong Keng Stowart Loo Show kit
Giarit Hyparmarkat Sorl Manjung Phara Motro Kajang Goongs Toa Al Cheh Tan Choong Loe, Victor
Glant Hypormarkot Shah Alpm Piaza Palangl Goh Slow Chin Tan Chuan Kang. Michaal
Gilart Hyparmarket Sungal Potanl [Plaiza Tasok Hairollah B, Razall Tan Gor Pang, Kovin
Giant Hyparmarket Tampai Pudu Plazs HC Chan, CCM Tan Joon Kal
Glant Hyparmarkot Ui Kliang RCMC Sdn Bhd Hee Yaw Hoong, Dumen, CMM Tan Mul Pow, CMM
Giant Mall Kelana Jaya 5 & M Shopping Arcade Honry Johr, COM Tan Yah Yoo, Jennifer, CMM
Giart Superstors Bandar Puterd Semua House Hiew Boon Kea, CMM Teoh Eng Chiat, Andrew
Glant Superstons Nilal Seromban Parade Ho Kha Khang mwm
Giant Suparstor Prima Saujana (Kajang) Shaw Parade Ha Wal Hoong Thing
Giant Suparitore Sandakan Showudal Parnde Husssin B. Haron Winnle Sam Min Wah, CMM
Giant Suparntor Surmway City South City Plaza inknnciar B. Hj. Shamsur Wang Siow Yen, Branda
Great Eastarn Mall Starhill Gallory Javed irshad Sani Wang Wal Hon, Charles
Gireon Halghts Mol Star Parade Jaftroy Bin Wang Yoka Ping, Cryatal
Gurney Parmgon Subang Parade Jonathan Naming oo Hang Heang
Hock Loa Contre Sungel Wang Plaza Josophine Lim Kwos Yuen, CAM Yeow Koo Ghean, CMM
Irmbd Piaza Burrwary Camival Mall Jayee Yag Soh Ching, COM Yong Pod Yoo
134 Mal Bandar Putra Kulai Sunway Pyraméd Kanmy Chin Chong Huat Lahayu Shima bt Ayub, CMM
101 Mall Puchong Suria KLGG Lai Boon Hal Zaimi| Md Ali
Isiand Plazm The Gardans: Loe Beng oo™ Zulkahar b Khamis, COM
Ipoh Parads T Ml Lim Boon Yew @ Alvin Lim

Do you wish to promote your products/services?
Call us at 03-7727 6202 for advertisement rates o

in our newsletter! o 204, e b, 50 S B 1 Dnnsni,
TN K e |




